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In its eighth year Asia's first and only award for excellence in 

communicating sustainability attracted double its earlier 

number of entries. A creative call for entries, a sound jury, an 

eco-friendly event, a legendary singer, a profound Mystic and 

everyone who is anyone in the communications industry 

made it the toast of the town.

The Corporate Green Crusader award was 
presented to Isha Foundation for their Rally 
for Rivers initiative.
Reading the citation, Megha Tata mentioned 
“The IAA is privileged to present Isha 
Foundation, the Green Crusader Award, for 
its unique and far-reaching initiatives 
towards a sustainable environment and 
spreading the seeds for a greener future.”

O g i l v y  &  M a t h e r  b a g g e d  t h e 
prestigious Campaign of the Year for 
their Vodafone campaign.

Kaushik Roy thanked the jury for the 
recogni t ion -  Re l iance Foundat ion, 
Corporate Social Crusader of the Year - 
GOLD.  He mentioned how Jamnagar, once 
had just 83 trees, and today has 2500 acres 
of man-made green patch. They were proud 
to have developed India's largest mangrove, 
hav ing started at  a t ime when the 
Government hadn't mandated CSR. 



Sadhguru of Isha Foundation, the Guest of 
Honour ,  was  in  conversa t ion  w i th 
Sudhanshu Vats of Viacom 18. 

Shankar Mahadevan, a four-time winner of 
the National Award: three times for Best Male 
Playback Singer and once for Best Music 
Director mesmerized the audience with his 
soul-stirring music.

The IAA Olive Crown Corporate Social 
Crusader of the Year – Silver was awarded 
to  “Vodafone Farmer BNB”  an initiative by 
Vodafone KisaanMitr, an SMS alert service 
that gives farmers daily updates pertaining to 
weather, market prices, government 
schemes and much more.

Professional-Speak



· Saw the advertisements in newspaper. They were good – Balakrishna Jha, DCB Bank

· No where close to being the biggest, but got the admin person working on it as soon as i saw your post – 

Akshay Pai, MD, Nutrova

· So proud of it! It shows if we take a right cause and drive we can create a long lasting impact- Sanjay Tripathi

·  Fabulous initiative Sets the right direction for India – Colvyn Harris

The India Chapter of the IAA has always 

believed that what's good is good for 

business.

So when Mancom member Nandini Dais 

came up with this unique solution to 

o p t i m i z e  M u m b a i ' s  t r a n s p o r t 

infrastructure and save precious lives, it 

called for immediate action.

The media rallied around this cause, and a 

striking advertising campaign found space 

in Print and Outdoor media. But this was 

only the beginning. Television and social 

media picked up the story and amplified it. 

And with personal interaction with several Associations like the Rotary, national HDR convention and the 

like, this assumed a status of so much more than just a communication program.

#WorkToLiveToWork initiative



Our Thanks to Agnelo Dais and Taproot
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Ramesh Narayan presents the citation to 
Piyush and Prasoon Pandey 

Roger Pereira receiving the 
IAA Global Honorary Membership from 
Srinivasan Swamy and Ramesh Narayan

IAA India current and past presidents on stage 
acknowledging the enormous contribution of 
PiyushPandey and PrasoonPandey to Indian advertising

The IAA Retrospect and Prospects is an annual title where a respected communications practitioner takes a 

hard look at the highs and lows of the year that was for the communications industry and does a little crystal 

ball gazing to forecast what to expect in the year ahead.

This year, Piyush Pandey, the most recognizable face in the Indian communications industry "did" the 

Retrospect and prospects before a record audience. And then the IAA felicitated Piyush and Prasoon 

Pandey for truly taking Indian creativity global.

Presents



Ashish Bhasin, Chairman & CEO Dentsu Aegis 

Network, South Asia gave an interesting flavor on 

how difficult or how easy a business can be.

From where Ashish Bhasin bought Aegis Media in 

2008, a start up with a not-so-pleasant past , today 

Dentsu Aegis Network is the 2nd largest Advertising 

and Marketing Communications Group in India, 

overturning for the first time the existing ranking, 

which has historically been in place for over 80 

years. He has built the Dentsu Aegis Network in India 

from a 50 member team to a 3500 member 

powerhouse. The concept of one P&L encourages 

everyone to work together as a team and be there 

for each other.

Some interesting pointers shared during the 

interactive session:

 One must have a vision and stick to values. 

Values are the moral compass. Our DAN values

 - Be Collaborative. Be Agile. Be Ambitious. Be 

Responsible. Be Innovati

 Specialization beats generalists. Be the best in 

what you do.

 People matter the most. Put your mouth where 

your money matters. Management is all about 

growing. Rely on people who can be your 

extensions.

 Make sure there is a plan and work your 

strategy in achieving it.

Janak Sarda, currently in-charge 

of the IAA Young Professionals 

(YP Chapter), spoke on the 

benefits of being a part of IAA 

Young Professional Forum.
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The India-UK Createch Summit 2018 took place in Mumbai on 6 February. This first-of-its-kind summit in India 

explored how the technology and creative industries are converging to produce a new wave of innovation. The 

India-UK Createch Summit is a part of the “Great for Collaboration” initiative to inspire and promote stronger 

commercial partnership between the two countries. The Summit was opened by Baroness Rona Fairhead  

CBE, Minister of State for the UK'S Department for International Trade (DIT), and attended by HRH the Prince 

Edward, Earl of Wessex. 

It convened around 1,000 delegates from the film, advertising, healthcare, industrial design, music, gaming 

and immersive technology sectors. Mike McGee, Co-founder and CCO of Oscar-winning creative studio-

Framestore; Jeremy White, Transport Director-Seymourpowell;  Sir Malcolm Grant, Chairman-(NHS) England 

and Guy Murphy, CSO-JWT all inspired the audience to 'think differently, with a smile on your face', and to look 

beyond their own doorstep for collaboration.

India-UK Createch Summit was attended by 

HRH The Prince Edward, Earl of Wessex.

Forthcoming Events   

-The Gutenberg Galaxy- 
A collection of some of the 
finest print campaigns in 
India. A collectors item. 
Supported by the 
Free Press Journal Group.

-The first ever Regional IndIAA award (Telegu) 
The 

Gutenberg 

Galaxy
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India-UK Createch Summit 2018
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